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Sustainable travel is key to “promoting opportunities for the understanding and enjoyment 
of the special qualities of the National Parks by the public”, which is the second purpose of 
National Parks in England and Wales. National Park Authorities and their partners work in 
many ways to secure investment in sustainable forms of transport and to encourage the 
use of these services. Good visitor transport provision can enhance the tourism offer of 
National Parks and contribute to the local economy, while reducing carbon emissions and 
traffic problems associated with congestion and parking. Increased use of local 
sustainable transport options can also help maintain these services for communities in the 
National Park to use. 
 
The case studies contained here provide just a flavour of some of the current initiatives in 
National Parks. They demonstrate the progress that has been made in understanding the 
challenges involved in transport provision, particularly in these rural areas; and they also 
show some of the innovative solutions that are being tested and put in place. 
 
 

 

Bus and walkers at Postbridge, Dartmoor National Park 



Making every journey count  

 

Go Lakes Travel: Lake District  National Park 

 

Go Lakes Travel (www.golakestravel.co.uk), launched in 2012, is a suite of nine projects 

funded by the Local Sustainable Transport Fund. The overall aim of the scheme is to 

transform how visitors get to and travel around the central and southern Lake District. The 

projects (outlined below) are being delivered in partnership by the Lake District National 

Park Authority, Cumbria County Council and Cumbria Tourism. 

 

• Passenger transport: supported bus services, a 

new bike-bus service, water bus and jetties 

• Traffic management: changing the character of 

roads to encourage behaviour change, 

improved car park management 

• Electric and low emission pay-as-you-go car hire 

• Cycle network with improved cycle tracks 

• Cycle access: electric bikes, events and rides, 

new cycle hire 

• Travel information: free downloadable ‘Drive Less, 

See More’ smartphone app 

• Marketing travel around the Lake District: website, 

branding and consumer campaigns, tourism 

industry training, visitor travel plans 

• Marketing travel to the Lake District: promoting 

travel by train 

 
 



Make it easy, make it fun 

Visitor Transport: Brecon Beacons National Park 

Tourism may be the biggest earner in the Brecon Beacons National Park, but transport has 

the biggest environmental impact. The National Park Authority is involved in several 

complementary projects that aim to reduce CO2 emissions, congestion and parking 

problems. At the same time, attracting more tourists to use local transport can help to 

sustain routes and services needed by local people. 

• Beacons Bus: set up in 2001 the Beacons Bus runs 8 services out from urban areas to 

the mountains and attractions in the National Park. The service has achieved an 

average year on year passenger increase of 22%, circa 50% modal shift, and 

income to the local economy has been estimated at over £220,000 

• Visitor Transport Initiative: the initiative has been running since 2008 to provide 

transport information to visitors, promoting sustainable transport options as easy and 

fun. A series of leaflets on car free days out has been published, and a website 

(www.travelbreconbeacons.info) incorporates a journey planner as well as 

information on attractions and events. An important element of the scheme has 

been private sector engagement, with training in ‘National Park Knowledge’ 

provided for tourism businesses, transport providers and taxi drivers 

• Visitor Transport Plans: the National Park Authority plays an active role in local 

partnerships, contributing to the development of the Brecon Beacons and Powys 

Visitor Transport Plan in 2011 which identifies key routes and hubs for the area 

• Electric vehicles: electric bike hire is now available in the National Park. The Eco 

Travel Network (www.ecotravelnetwork.co.uk) has developed a network of electric 

vehicle charging points and has a fleet of Renault Twizys (pictured below) available 

to hire from local tourism businesses across the National Park 

 



Award-winning experiences 

 

New Forest Tour: New Forest National Park 

 

The New Forest Tour (www.newforesttour.info) operates four open-top buses that run a 

hop-on, hop-off service on two routes in the heart of the New Forest National Park. It plays 

an important role in reducing the impact of traffic and transport on the special qualities of 

the National Park and provides a memorable experience for thousands of customers 

during the summer months. In 2012 the New Forest Tour beat stiff competition from around 

the world to win a ‘Highly Commended’ award in the Best Responsible Transport category 

at the 2012 Virgin Holiday Responsible Tourism Awards. 

 

 
 

The Tour links customers with attractions, village centres, transport interchanges and 

accommodation providers. Passenger journeys have grown from 9,000 in 2007 to nearly 

35,000 in 2011. It is estimated that more than 147,000 private car miles have been saved. In 

2011 the Tour contributed over £478,000 to the local economy, and it is one of very few 

rural recreational bus services in England that doesn’t require an operational subsidy. 

There are plans to launch an additional route in 2013 to build on the success of the New 

Forest Tour to date. 



Better by bus 

 

Coastal Bus Services: Pembrokeshire Coast National Park 

 

Developing flagship coastal bus services has been just 

one strand of work undertaken by Pembrokeshire 

Greenways. Greenways is a partnership involving the 

National Park Authority, Pembrokeshire County Council, 

Countryside Council for Wales, National Trust, Community 

Initiative and Access Groups and the Health Board. The 

partnership promotes access and enjoyment for all by 

means of transport other than the private car. 

 

The situation in 2000 was that: 

• only one third of the Coast path was 

accessible by public transport 

• over 98% of visitors arrived by car 

 

Over the last 10 years: 

• 5 coastal buses services have been 

introduced  

• Regional Development Plan Funding (2009) 

has enabled purchase of 6 new vehicles, and  

branding and marketing of the services with  

‘Penfro Puffin’ as a mascot 

 

 

Haytor Hoppa: Dartmoor National Park 

 

Enhanced bus services can be better promoted as an experience/attraction in their own 

right – it is about the experience not the journey!  

 

Haytor Hoppa achieves 80% occupancy and offers an experience of Dartmoor through a 

circular journey that is – good value; offers frequent journeys; associated linear, guided 

and audio walks; sightseeing opportunities and significant business engagement. 

 

It is vital that services consider Cost (low as possible); Continuity (more than one season); 

Confidence (more than one service); Community (must be engaged); and 

Communication (use of different forms of media). 

 



Park pioneers: electric vehicles welcome! 
 
Rural Electric Vehicle Charging Networks: Northumberland National Park 

 

• Northumberland National Park – a test bed for new 

technology, a good example of “rural-proofing”, linked with 

low-carbon regional development i.e. - Nissan Leaf 

production in Sunderland from 2013 

• ‘Hooked up Hotspots’ (Leader funded) installed charging 

points at key sites along Hadrian's Wall World Heritage Site 

• ‘Plugged in Places’ extended network into National Park, 

currently 21 outlets at 13 sites 

• First electric vehicle charging points nationally using an 

ethernet/broadband data transfer solution 

• Two local businesses trained and ready to assist in the 

regional rollout of 1,100 further points 

• The installation costs proven to be on average £1,000 

cheaper per charging post in a National Park setting than 

in an urban streetscape 

• Location of EV Charging Points: www.chargeyourcar.org.uk 

• Downloadable self-guided electric vehicle tour itineraries 

planned for 2013 from National Park website 

                                                                                    

One-stop shop for inspiration and information 
 

Explore Moor: Exmoor National Park 

• Comprehensive website (www.exploremoor.co.uk) designed to provide a one-stop 

shop for inspiration, ideas and information for enjoying Exmoor without a car 

• Interactive transport map shows all available routes with destination information 

• Specific car free itineraries and a range of car free walks (circular and ride and 

walks) form 7 key destinations 

• Links provided to full timetables, videos and other information 

Moor Rover minibuses: Exmoor National Park 

• Demand response service for leisure use -  

24hr booking notice required 

• Operated by community transport 

organisation providing access to areas 

not otherwise served by public transport 

• Flat rate fare for single journeys – 

incentives for group bookings 

• Can carry bikes and wheelchairs 

• Initial funding from Exmoor Sustainable 

Development Fund for promotion 

• Now operates year round across the 

whole National Park 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Miles of traffic-free trail 

Monsal Trail: Peak District National Park 

 

Opened in 2011, the 8.5 miles of the Monsal Trail offers one of the most spectacular traffic-

free leisure routes in Britain for cycling, walking and horse riding. Following work by the 

Peak District National Park Authority – using £2.25 million funding from the Department of 

Transport – the tunnels have been repaired, resurfaced and lit to form an extension to the 

existing Monsal Trail. The public are now able to go through the tunnels for the first time 

since the former Midland Railway Line closed in 1968. Interpretation explaining the former 

history of the route has also been installed. 
 

 

The following points give an impression of how successful 

the Trail has proved to date: 
 

• Cycle use is up by over 500%, having gone from 48 

to 281 per day 

• 50 000 visitors May-December 2011, 100 000 in 2012 

• New businesses are employing many people  

• Peak Connections Guides have been produced: 

� to encourage access to the trail by 

sustainable means of transport  

� to show how to get to the trail by public 

transport from Manchester, Sheffield, Derby, 

Nottingham and Chesterfield, with bus and train 

timetables included 

 
 

 

 



Electric bike, Lake District National Park 

 
 

For more information please visit www.nationalparks.gov.uk 
 
English National Park Authorities Association, 2-4 Great Eastern Street, London EC2A 3NW 

020 7655 4812 enquiries@enpaa.org.uk www.enpaa.org.uk  
 


